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Education Information

I. Doctorate, Anadolu University, Institute Of Social Sciences, Pazarlama (Dr), Turkey 2013 - 2019
Il. Postgraduate, Karamanoglu Mehmetbey University, Institute Of Social Sciences, Isletme (Y1) (Tezli), Turkey 2009 -
2012

III.  Undergraduate, Anadolu University, Faculty Of Economics And Administrative Sciences, Department Of Business,
Turkey 2004 - 2009

Foreign Languages

I.  English, C1 Advanced

Dissertations

I. Doctorate, Anadolu pazar sisteminde alici ve satici iligkilerinin analizi, Anadolu University, Sosyal Bilimler Enstitiist,
Pazarlama (Dr), 2019

II. Postgraduate, Sosyal medyanin tiiketici davranislarina etkileri: Tiirkiye’deki sosyal medya kullanicilari iizerine bir
arastirma, Karamanoglu Mehmetbey University, Sosyal Bilimler Enstitiisii, isletme (Y1) (Tezli), 2012

Research Areas

Marketing, Strategic Marketing and Brand Management

Academic Titles / Tasks

. Assistant Professor, Eskisehir Osmangazi University, Turizm Fakiiltesi, Turizm isletmeciligi, 2021 - Continues
II. Research Assistant, Eskisehir Osmangazi University, iktisadi-idari Bilimler Fak., Isletme Bélimi, 2018 - 2021
III.  Research Assistant, Anadolu University, Institute Of Social Sciences, Pazarlama (Dr), 2014 - 2018
IV. Research Assistant, Eskisehir Osmangazi University, iktisadi-idari Bilimler Fak., Isletme Bélimi, 2014 - 2014
V. Research Assistant, Karamanoglu Mehmetbey University, Faculty Of Economics And Administrative Sciences,
Department Of Business, 2009 - 2014
VI. Research Assistant, Universiteit Twente, Nikos, 2012 - 2012



AcCademicC ana Aaministrative cxperience

L

Eskisehir Osmangazi University, Rektorliik, 2019 - Continues

Courses

IL.
I1.

VL
VIL
VIIL

XL
XIIL.
XIIL
XIV.
XV.
XVIL
XVIL

Brand Management, Undergraduate, 2022 - 2023, 2021 - 2022
Brand Management, Undergraduate, 2022 - 2023, 2021 - 2022
Digital Marketing, Undergraduate, 2022 - 2023, 2021 - 2022
Marketing Management, Undergraduate, 2021 - 2022
Pazarlamanin Temelleri, Postgraduate, 2022 - 2023, 2021 - 2022
Marketing Management, Undergraduate, 2021 - 2022

Digital Marketing, Undergraduate, 2022 - 2023, 2021 - 2022
Brand Management, Postgraduate, 2020 - 2021

International Trade and Marketing, Undergraduate, 2020 - 2021
Marketing Management, Undergraduate, 2021 - 2022

Marketing Principles, Undergraduate, 2020 - 2021

Marketing and Society, Postgraduate, 2021 - 2022

International Trade and Marketing, Undergraduate, 2020 - 2021
Marketing Management, Undergraduate, 2021 - 2022

Marketing Principles, Undergraduate, 2020 - 2021

Brand Management, Undergraduate, 2019 - 2020

Marketing Communications, Undergraduate, 2019 - 2020

Articles Published in Other Journals

IL.

1L

VL

VIL

Religiocentrism in consumption: a literature review

Kamarruddin N. N. A, Islek M. S.

JOURNAL OF ENTERPRISING COMMUNITIES-PEOPLE AND PLACES IN THE GLOBAL ECONOMY, vol.18, no.2, pp.207-
220, 2024 (ESCI)

The Role of Mental Well-Being in the Green Purchasing Behavior Effect of Self-Control

ISLEK M. S, ASIK E.

Alanya Akademik Bakis, vol.7, no.3, pp.1321-1344, 2023 (Peer-Reviewed Journal)

Cevreci Reklamlarda Yer Alan Bireylerin Algilanan Statiisiiniin Tiiketici Satin Alma Niyetine Etkisinde
Gosterisci Tiiketim Niyetinin Roli

ASIK E., ISLEK M. S.

Yonetim, Ekonomi ve Pazarlama Arastirmalari Dergisi, vol.7, no.3, pp.122-146, 2023 (Peer-Reviewed Journal)
Islamic Marketing and Branding: Theory and Practice

ISLEK M. S.

ESKISEHIR OSMANGAZI UNIVERSITESI [IBF DERGISI-ESKISEHIR OSMANGAZI UNIVERSITY JOURNAL OF
ECONOMICS AND ADMINISTRATIVE SCIENCES, vol.18, no.1, pp.314-319, 2023 (ESCI)

Bir Donemsel Goniilliiliik Olarak Salgin Goniilliligii: Vefa Sosyal Destek Gruplarina Katilan
Goniilliller Uzerine Bir Arastirma

ISLEK M. S.

Tiiketici ve Tiiketim Arastirmalari Dergisi, vol.14, no.2, pp.471-510, 2022 (Peer-Reviewed Journal)
1980-2000 Yillar1 Arasindaki Video Oyun Sektdriiniin incelemesi: Nintendo ve Sega Ornegi

SAAN T, TILTAY M. A, ISLEK M. S.

Anadolu Universitesi Sosyal Bilimler Dergisi, vol.22, no.3, pp.911-930, 2022 (Peer-Reviewed Journal)

Post-Truth Caginda Pazarlama ve Tiiketim



VIIL

XL

XIL

XIIL

XIV.

XV.

XVL

XVIL

XVIIL

XIX.

PALA U,, ISLEK M. S.

Eskisehir Osmangazi Universitesi Sosyal Bilimler Dergisi, vol.22, no.2, pp.375-384, 2021 (Peer-Reviewed Journal)
The Effect of International Exchange Students' Satisfaction and Adaptation on the Intention to
Recommend: Example of Eskisehir Osmangazi University

ISLEK M. S., Ozturk E.

ESKISEHIR OSMANGAZI UNIVERSITESI IIBF DERGISI-ESKISEHIR OSMANGAZI UNIVERSITY JOURNAL OF
ECONOMICS AND ADMINISTRATIVE SCIENCES, vol.16, no.1, pp.87-109, 2021 (ESCI)

A Longitudinal Study of the Turkish Marketing Academia: What Has Changed and What Has Not in a
Decade?

Erdogan B. Z., Dogan S, islek M. S.

YUKSEKOGRETIM DERGIS], vol.10, no.3, pp.301-311, 2020 (ESCI)

Alternative Marketing Ethics Within the Context of the Madinah Markets and Akhi Organizations: The
Anatolian Approach

Erdogan B. Z,, Torlak 0., Yilmaz C., Ozmen M., islek M. S.

TURKISH JOURNAL OF BUSINESS ETHICS, vol.13, no.2, pp.82-102, 2020 (ESCI)

Pazarlama ve Tiiketim Arastirmalarinda Sosyal Bilim KavrayisiKitap Elestirisi: Demir, Omer (2019).
Bilimin Uvey Cocuklari: Sosyal Bilimlere Giris, Sentez, ISBN 978-6-0599-2296-8.

ISLEK M. S.

Tiiketici ve Tiiketim Arastirmalari Dergisi, vol.12, no.1, pp.245-250, 2020 (Peer-Reviewed Journal)

Volunteer Management of Local and National Nonprofit Organisations: an exploratory study from
Turkey

TILTAY M. A, ISLEK M. S.

INTERNATIONAL REVIEW ON PUBLIC AND NONPROFIT MARKETING, vol.17, no.2, pp.183-201, 2020 (ESCI)
Anadolu Yaklagimi Miimkiin mii? Tiirk Girisimci Biyografi veOtobiyografileri Uzerine Bir Inceleme
ISLEK M. S., ERDOGAN B. Z.

Tiiketici ve Tiiketim Arastirmalari Dergisi, vol.11, no.2, pp.227-258, 2019 (Peer-Reviewed Journal)

Ritual as assemblage: feast of sacrifice experiences of Turkish consumers

Torlak 0., 0zmen M., TILTAY M. A, ISLEK M. S., AY U.

JOURNAL OF ISLAMIC MARKETING, vol.10, no.2, pp.476-494, 2019 (ESCI)

Acikégretim Sisteminin Gériinen Yiizii: Anadolu Universitesi Agikégretim Biirolarinin Orgiit Kiiltiiri
Kapsaminda Degerlendirilmesi

ALTUNOGLU A, KESKIN U, BUYUK K., ALTUNOGLU M., iSLEK M. S., CAKMAK M. N., KASIKARA L. S.

Acikégretim Uygulamalari ve Arastirmalari Dergisi, vol.4, no.3, pp.96-116, 2018 (Peer-Reviewed Journal)

Tiirk Futbol Kiiltiiriiniin Kiiresellesme Kavram ve Siiregleri Baglaminda Degerlendirilmesi

CAKMAK M. N,, ISLEK M. S., KESKIN U.

Karamanoglu Mehmetbey Universitesi Sosyal ve Ekonomik Arastirmalar Dergisi, vol.19, no.33, pp.125-133, 2017
(Peer-Reviewed Journal)

TURKIYE’'DE KAR AMACSIZ ORGUTLERDE PAZARLAMA CALISMALARI (1999 - 2015): MERKEZ-CEVRE
iLiSKiSi BAGLAMINDA MEVCUT DURUM VE YONELIMLER

TORLAK 0., TILTAY M. A, ISLEK M. S., AY U.

Dumlupmar Universitesi Sosyal Bilimler Dergisi, vol.0, pp.170-188, 2017 (Peer-Reviewed Journal)

Tiirkiye’de Kar Amagsiz Orgiitlerde Pazarlama Calismalar: (1999-2015): Merkez Cevre iliskisi
Baglaminda Mevcut Durumlar ve Yonelimler

TORLAK 0., TILTAY M. A, ISLEK M. S., AY U.

Dumlupmar Universitesi Sosyal Bilimler Dergisi, pp.170-188, 2017 (Peer-Reviewed Journal)

Yoneticilerin ve Calisanlarin Bakis Agisiyla Sivil Toplum Kuruluslarinda Géniilliillerin Motivasyonlari
BUYUK K, ISLEK M. S,, CAKMAK M. N, TILTAY M. A.

Cumhuriyet Universitesi Iktisadi ve Idari Bilimler Dergisi, vol.16, no.1, pp.303-323, 2016 (Peer-Reviewed Journal)
Pazarlamaya Farkl Yaklagimlar ve Kiiltiiriin Bu Yaklasimlar Uzerindeki Rolii Anglo Sakson Alp
Germen ve Anadolu Yaklagimlarinin Karsilastirilmasi

ERDOGAN B. Z., ISLEK M. S.



Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.6, no.12, pp.117-138, 2013 (Peer-Reviewed Journal)
XXI. Brand Communities in the Axis of Socializing Customers Sample of Volkswagen Beetle Owners

Turkey

BASARAN ALAGOZ S., EKICI N, ISLEK M. S.

EGE ACADEMIC REVIEW, vol.11, no.3, pp.465-477, 2011 (Peer-Reviewed Journal)

Books & Book Chapters

I. Chapter 8 Students as Customers in the Design of an Erasmus Mundus Educational Program on
Neuromarketing
ISLEK M. S., Potra S. A, Pop M.
in: Dynamic Curriculum Development and Design Strategies for Effective Online Learning in Higher Education,
Walters Kelley, Editor, IGI Global, pp.137-154, 2023
. Tiiketici Ahlaki Baglaminda Liiks Tiiketim ve Siirdiiriilebilirlik iliskisi
ISLEK M. S., ASIK E.
in: MAKRO VE MIKRO DUZEYDE SURDURULEBBILIRLIK TARTISMALARI (Yesil isetme, Cevresel, Sosyal ve
Kurumsal Yonetim, Kamuda Siirdiiriilebilirlik), Goniilli Ozan, Editor, Gazi Kitapevi, Ankara, pp.1-22, 2023
III.  Kigsisel Satig
islek M. S., Pala U.
in: Pazarlama iletisimi, Bayram Zafer Erdogan,Mine Oyman, Editor, Anadolu Universitesi Yayinlari, Eskisehir,
pp.119-142, 2020
IV. s Fikrinden Girisime
Erdogan B. Z., Islek M. S.
in: Teknoloji, inovasyon ve Girisimcilik, Cevahir Uzkurt,Gékhan Onder, Editor, Anadolu Universitesi Yaynlari,
Eskisehir, pp.103-128, 2020
V. Endiistri 4.0 ve Tiiketiciye Deger Yaratma: Nesnelerin interneti ve Yapay Zeka Uygulamalar:
islek M. S.
in: Endiistri 4.0 Perspektifinden Isletme Fonksiyonlar: ve Dijital Déniisiim, Yilmaz Nahit,Salur Nuri, Editor,
Necmettin Erbakan Universitesi Kiiltiir Yaynlart;, Konya, pp.23-42, 2020
VI. Deger Yaratim ve Paylasim Siireci Olarak Pazarlama
ERDOGAN B. Z,, EKICI N., ISLEK M. S., DOGAN S.
in: Bilim Olarak Pazarlama, Erdogan Bayram Zafer, Editor, Beta, Istanbul, pp.207-226, 2018
VII. Pazarlama ve Antropoloji Etkilesimi
ERDOGAN B. Z., ISLEK M. S.
in: Bilim Olarak Pazarlama, Erdogan Bayram Zafer, Editor, Beta, istanbul, pp.125-138, 2018
VIII. Pazarlama, Toplum ve Isletme Etkilesimi
ERDOGAN B. Z., ISLEK M. S.
in: Bilim Olarak Pazarlama, Erdogan Bayram Zafer, Editor, Beta, istanbul, pp.45-67, 2018
IX. Pazarlamaya Erdem Yonlii Yaklasim (Anadolu Bakis Agisi)
ERDOGAN B. Z., [SLEK M. S.
in: Bilim Olarak Pazarlama, Erdogan Bayram Zafer, Editor, Beta, Istanbul, pp.185-206, 2018
X. Pazarlamaya iliski Yénlii Yaklasim:Alp-Germen Bakis Acisi
ERDOGAN B. Z.,, ISLEK M. S.
in: Bilim Olarak Pazarlama, Erdogan, Bayram Zafer, Editor, Beta, istanbul, pp.157-186, 2018
XI. Web Tasariminda Miisteri Hizmetleri ve Destegi
TILTAY M. A, ISLEK M. S.
in: Web Tasarimi Satis ve Pazarlama, Tiltay, Muhammet Ali, Editor, Anadolu Universitesi, Eskisehir, pp.74-101, 2017
XII. Is Yasaminda iknanin Giicii
TILTAY M. A, ISLEK M. S.



XIIL

in: Profesyonel Yasamda imaj ve itibar Yénetimi, Koksal Biiyiik, Editor, Anadolu Universitesi, Eskisehir, pp.88-108,
2016

Sozsiiz Iletisim

TILTAY M. A, ISLEK M. S.

in: Profesyonel Yasamda imaj ve itibar Yénetimi, Kéksal Biiytik, Editor, Anadolu Universitesi, Eskisehir, pp.24-49,
2016

Refereed Congress / Symposium Publications in Proceedings

IL

1L

V.

VL

VIL

VIIL

XL

XIL

Fit is important, but for which side? The mediating role of the perceived fit between customers’
attitudes towards firm/non-profit and purchase/donation intent

Tiltay M. A, Islek M. S., Akpinar A, Saan T., Tepe M. E.

22nd International Congress on Public and Nonprofit Marketing, Veszprém, Hungary, 5 - 07 July 2023, pp.111-112
The effect of employee attitudes on satisfaction and loyalty: The mediating role of employee
volunteering

Tiltay M. A, Islek M. S., Saan T., Akpinar A, Tepe M. E.

22nd International Congress on Public and Nonprofit Marketing, Veszprém, Hungary, 5 - 07 July 2023, pp.113-115
Need for Authentic Perspectives on Islamic Marketing”

islek M. S.

13TH GLOBAL ISLAMIC MARKETING CONFERENCE, istanbul, Turkey, 18 - 20 October 2022

Video Oyun Konsollarinin Pazarlama Tarihi: 1980-2000 Yillar1 Arasinda Nintendo ve Sega Rekabeti
Ornegi

SAAN T, TILTAY M. A, ISLEK M. S.

25. Pazarlama Kongres, Ankara, Turkey, 30 June 2021

Tiirk Girisimci Biyografi ve Otobiyografilerinde Anadolu Yaklasimini Aramak

ISLEK M. S., ERDOGAN B. Z.

10th Global Islamic Marketing Conference, Antalya, Turkey, 23 - 25 April 2019

Assemblages of Denim: Transforming from Mundane toRemarkable Consumption Object
KARABABAE, ISLEK M. S,, AY U.

2018 Association for Consumer Research Annual Conference, Dallas, United States Of America, 11 - 14 October
2018

Ritiiele Katilimdaki Rollere Gore Tiiketici Tipolojileri

TORLAK 0., 0ZMEN M., ISLEK M. S,, AY U,, TILTAY M. A.

23. Pazarlama Kongresi, Turkey, 23 - 27 July 2018

A Longitudinal Study of Turkish Marketing Academia: What has changed, what has not in a decade?
ERDOGAN B. Z, DOGAN S., ISLEK M. S.

2018 Global Marketing Conference at Tokyo, 26 - 29 July 2018, pp.36-49

Assembling the Ritual: Consumer Experiences in a Diverse Network

TORLAK 0., 0ZMEN M., TILTAY M. A, ISLEK M. S., AY U.

2017 Association for Consumer Research Conference, Duluth, MN, United States Of America, 26 - 29 October 2017,
vol.45, pp.1062

Uluslararasi Ogrenci Akademilerinde Yerel Paydas Deneyimleri: Eskisehir ilinde Nitel Bir Arastirma
ISLEK M. S., CAKMAK M. N., KESKIN U.

3. Uluslararasi Ogrenci Sempozyumu, Konya, Turkey, 21 - 22 October 2017

Dini Bir Ritiiel Olarak Kurban Bayrami: Tiirkiye Baglaminda Tiiketici Deneyimleri

TORLAK 0., 0ZMEN M., TILTAY M. A, AY U,, ISLEK M. S.

22. Pazarlama Kongresi, Trabzon, Turkey, 28 - 30 September 2017, pp.877-882

The Journey of Marketing: From East to West and Back”

ERDOGAN B. Z., TORLAK 0., 0ZMEN M., iSLEK M. S.



XIIL

XIV.

XV.

XVL

XVIL

XVIIL

XIX.

XX.

XXL

XXIIL

8th Global Islamic Marketing Conference, 3 - 05 May 2017

Uluslararasi Ogrenci Akademisinde Edinilen Deneyimler: Eskisehir 2015 Tecriibe Aktarim

ISLEK M. S., KESKIN U.,, CAKMAK M. N.

1. Uluslararasi Ogrenci Sempozyumu, 6 - 08 November 2015

Volunteer Management of Local and National Nonprofit Organizations An Exploratory Study From
Turkey

TILTAY M. A, ISLEK M. S.

45th Annual ARNOVA Conference, Washington, Kiribati, 17 - 19 November 2016

Tiirkiye de Kar Amagsiz Orgiitlerde Pazarlama Calismalar1 1999 2015 Merkez Cevre iliskisi
Baglaminda Mevcut Durum ve Yonelimler

TORLAK 0., TILTAY M. A, ISLEK M. S, AY U.

21. Uluslararasi Pazarlama Kongresi, Turkey, 6 - 08 October 2016

Denim Consumption as Assemblage The Case of Female University Students in Eskisehir
KARABABAE, ISLEK M. S,, AY U.

2016 Consumer Culture Theory Conference (2016 Tiiketici Kiiltiirii Teorisi Konferansi), 6 - 09 July 2016

A Historical Approach to Marketing from Anatolia Akhi Organizations

ERDOGAN B. Z,, Torlak 0., YILMAZ C., ISLEK M. S.

Conference on Historical Analysis & Research in Marketing (CHARM), Long Beach, United States Of America, 28 -
31 May 2015, vol.17, pp.181-186

Helal Gida Tiiketimine Yénelik Tutumlarin Satin Alma Niyeti Uzerindeki Etkisi

OZTURK S. A, ISLEK M. S, PALA U, sag i.

19. Ulusal Pazarlama Kongresi, Turkey, 18 - 22 June 2014

Sikayet Davranisinin Psikografik Faktérlere Gére incelenmesi Karaman ili Ornegi

BASARAN ALAGOZ S., ISLEK M. S, BURUCUOGLU M.

18. Ulusal Pazarlama Kongresi, Turkey, 19 - 22 June 2013

Sosyal Medyada Kriz ve Kriz iletisimi

BASARAN ALAGOZ S., ISLEK M. S.

9. Uluslararasi Bilgi, Ekonomi ve Yonetim Kongresi, Turkey, 23 - 25 June 2011

Relationship Marketing Approach And An Application In Service Sector Karaman Private Health
Organizations

BASARAN ALAGOZ S., EKICI N, ISLEK M. S.

THE PROCEEDINGS OF 6th INTERNATIONAL STRATEGIC MANAGEMENT CONFERENCE, 8 - 10 July 2010, pp.943
Nostalgic Gale On Marketing

BASARAN ALAGOZ S., EKICI N, ISLEK M. S.

THE PROCEEDINGS OF 6th INTERNATIONAL STRATEGIC MANAGEMENT CONFERENCE, 8 - 10 July 2010, pp.1167

Supported Projects

VL

Orakcioglu E,, Islek M. S., Erasmus Project, Pan-European Erasmus Mundus Master's Programme Design on
Neuromarketing, 2022 - 2023

Islek M. S,, Tiltay M. A, TUBITAK Project, Tiiketicilerin ve Kar Amagsiz Orgiitlere Bireysel Bagis Yapanlarin
Isletmenin Hayirsever Sorumluluklarma Yénelik Algisi, 2021 - 2023

ISLEK M. S., Project Supported by Higher Education Institutions, Anadolu Pazar Sisteminde Satic1 ve Alici
fliskilerinin Analizi, 2016 - 2019

islek M. S., Keskin U., Project Supported by Higher Education Institutions, Sosyal Bilimler Sézliigii Olusturmaya
Yonelik Materyal Hazirlama, 2017 - 2018

BUYUK K, ISLEK M. S, Project Supported by Higher Education Institutions, Anadolu Universitesi
AcikégretimSistemi Tarihi:CalisanlarinDeneyimleri, 2017 - 2018

islek M. S,, Erdogan B. Z., Project Supported by Other Official Institutions, Kamu Kurumlari ve Ozel Kurumlarm



Personel Alimi ve Gorevde Yiikselme Uygulamalarinin Analizi, 2017 - 2017
VIL.  ISLEK M. S., Project Supported by Higher Education Institutions, Sivil Toplum Kuruluslarinda Goniillii Yonetiminin
Degerlendirilmesi, 2014 - 2016

Activities in Scientific Journals

I. Pazarlama Teorisi ve Uygulamalari Dergisi, Assistant Editor/Section Editor, 2015 - Continues

Memberships / Tasks in Scientific Organizations

I. Tirkiye Pazarlama Dernegi, Member, 2022 - Continues, Turkey

II. Pazarlama ve Pazarlama Arastirmalar1 Dernegi, Member, 2013 - Continues, Turkey

Metrics

Publication: 56
Citation (WoS): 5
Citation (Scopus): 8
H-Index (WoS): 2
H-Index (Scopus): 2

Coaching Duties

Refereeing Duties
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